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				2. Sublime DUBAI 

				Caspar David Friedrich, Wanderer above the Sea of Fog, 1817
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				3. Picturesque DUBAI 

				William Turner, Ovid Banished from Rome 1938

			

			
				 Dubai could be considered as the first genuine work of art of the 21st century. The three aesthetic categories (the beautiful1, the sublime2 and the picturesque3) have never been so present in the work of an artist at the beginning of this century.  

				 The West seems to fail over and over again to comprehend Dubai and its implications. The main reason for this inability lies on the fact that there isn’t a museum large enough in the Western world to temporarily exhibit Dubai.

				 In the discussion held in relation to the Abu Dhabi Art Fair 2009, Hans Ulrich Obrist seemed to be predicting this production of new artistic pieces, when he said that present-day museums set the benchmark for artistic creation in advance. The challenge lies precisely in the design of the structures for new artistic entities. 

				 Similarly, it appears that Rem Koolhaas already sensed that Dubai would become a work of art when he wrote ‘Like a pristine and untouched canvas, the sand and sea of the Persian Gulf coast constitute a tabula rasa, waiting to receive the imprint of new identities’. His pavilion at the 10th International Architecture Exhibition of the Venice Biennale is the nearest attempt to exhibit Dubai temporarily in the West. 

				 This idea of Dubai as a work of art was also present when Fernando Donis described his winning project for the construction of an emblematic building: “Dubai is a city full of emblems. Rather than adding another one, we propose to frame them all: to frame the city. Rather than building a massive structure, the purpose of this project is to build a void. This void of 150 meters by 105 meters will continuously frame the development of the current and future Dubai.” 

				In this first issue Brusselssprout sets off on a journey in search of its creator, a homage to the artist of Dubai via Dubai itself. Number 1. 

			

			
				1. Beautiful DUBAI 

				Raffaello Sanzio da Urbino, 1504
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				Andre Orione

				Visual Artist 

				Pages 16-25/ 28-51/ 54-57/ 60-67/ 70-95

				What do you love the most?  Routine

				What scares you the most? Birds

				What do you want above anything? To be able to do 

				everything I want

				What do you hate the most? Modern cool design

			

			
				Mikko Rosti

				Visual Artist

				Pages 26-27/ 52-53/ 58-59/ 68-69/ 96-97

				What do you love the most?  Actually a lot of things, 

				I think too many

				What scares you the most? Sometimes myself

				What do you want above anything? Keep working

				What do you hate the most? Stupidity 

			

			
				Maysoon Somov

				Illustrator

				Pages 02-03/ 06/ 130-131

				What do you love the most? To learn and apply

				What scares you the most? Yarko Piltzaanic

				What do you want above anything? Not waste people´s time

				What do you hate the most? People who reffer

				themselfs as artists

			

			
				David Payton

				Visual Artist

				Pages 14/ 98-111

				What do you love the most? My wife and family

				What scares you the most? The future

				What do you want above anything? Almost everything

				What do you hate the most? When you don’t know what to do 

			

			
				Blue Tank

				Advanced Think Tank

				Pages 112-129

				What do you love the most? -

				What scares you the most? -

				What do you want above anything? -

				What do you hate the most? -

			

			
				Anna: Ot shesti do vosemnadtsati (1993)

				Nikita Mikhalkov documents the history of Russia from 1980 to 1991 by annually asking his daughter Annasuch questions as “What do you love the most?”, “What scares you the most?”, “What do you want above anything” and “What do you hate the most?”

			

			
				Nikita : Anna looks at me. Hello.

				Anna : Hello.

				Nikita : Anna looks at me. Hello.

				Anna: Hello.

				Nikita : How are you?

				Anna : Good.

				Nikita : Why do you smile? I would you to answer some questions. Tell me, what are you most afraid of? Look at me.

				Anna : The witch.

				Nikita : Who?

				Anna : The witch.

				Nikita : It is how? Why are you smiling all the time? Stop your comedy. Why her that you most fear?

				Anna : Because it has a long nose.

				Nikita : That’s what scares you?

				Anna : And she has a horrible head.

				Nikita : Tell me, and what you want Above all?

				Anna : A crocodile.

				Nikita : You want a crocodile?

				Nikita : Alive?

				Anna : Yes.

				Nikita : And what do you hate above all?

				Anna : The soup is called “borsch”. I do not like borscht.
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				Brusselssprout is a free curatorial magazine on contemporary thinking and emergent art. 

				Brusselssprout aims to become an open, independent and alternative platform offering content related to the artistic and cultural world. It strives, with the help of the curatorial endeavours of artists and projects that can contribute a different layer to the ever more monopolized artistic scene. 

				Brusselssprout is a luxury for those of us doing it and hopefully for those who consume it. 

				Adapted for the latest electronic devices (Ipad, Kindle, etc), Brusselssprout can be downloaded quarterly in ePub and PDF format from brusselssprout.org. 

			

			
				Curator / Editor in Chief

				Ignacio Gomez-Gonzalez

				ignacio.gomez@brusselssprout.org 

			

			
				Editorial Team 

				Chun Hei Hwangpo

				chunhei.hwangpo@brusselssprout.org

				Eugenia Laprida

				eugenia.laprida@brusselssprout.org 

				Blanca Lopez-Serentill

				blanca.lopez@brusselssprout.org 

			

			
				Art Director

				Hinrik Laxness 

				hinrik.laxness@brusselssprout.org 

			

			
				Thanks to:

				Alberto Munoz Cuevas, Kim Hwangpo, Sebas Triollo, Rem Koolhaas, Avicena, Pablo Gomez, Mohammed Ali, Diego, Eduardo Vacotto and Ozge Arida

			

			
				Free Art License 1.3 (FAL 1.3)

				Preamble

				The Free Art License grants the right to freely copy, distribute, and transform creative works without infringing the author’s rights.

				The Free Art License recognizes and protects these rights. Their implementation has been reformulated in order to allow everyone to use creations of the human mind in a creative manner, regardless of their types and ways of expression.

				While the public’s access to creations of the human mind usually is restricted by the implementation of copyright law, it is favoured by the Free Art License. This license intends to allow the use of a work’s resources; to establish new conditions for creating in order to increase creation opportunities. The Free Art License grants the right to use a work, and acknowledges the right holder’s and the user’s rights and responsibility.

				The invention and development of digital technologies, Internet and Free Software have changed creation methods: creations of the human mind can obviously be distributed, exchanged, and transformed. They allow to produce common works to which everyone can contribute to the benefit of all.

				The main rationale for this Free Art License is to promote and protect these creations of the human mind according to the principles of copyleft: freedom to use, copy, distribute, transform, and prohibition of exclusive appropriation.

				Definitions

				“work” either means the initial work, the subsequent works or the common work as defined hereafter:

				“common work” means a work composed of the initial work and all subsequent contributions to it (originals and copies). The initial author is the one who, by choosing this license, defines the conditions under which contributions are made.

				“Initial work” means the work created by the initiator of the common work (as defined above), the copies of which can be modified by whoever wants to

				“Subsequent works” means the contributions made by authors who participate in the evolution of the common work by exercising the rights to reproduce, distribute, and modify that are granted by the license.

				“Originals” (sources or resources of the work) means all copies of either the initial work or any subsequent work mentioning a date and used by their author(s) as references for any subsequent updates, interpretations, copies or reproductions.

				“Copy” means any reproduction of an original as defined by this license.

				1. OBJECT

				The aim of this license is to define the conditions under which one can use this work freely.

				2. SCOPE

				This work is subject to copyright law. Through this license its author specifies the extent to which you can copy, distribute, and modify it.

				2.1 FREEDOM TO COPY (OR TO MAKE REPRODUCTIONS)

				You have the right to copy this work for yourself, your friends or any other person, whatever the technique used.

				2.2 FREEDOM TO DISTRIBUTE, TO PERFORM IN PUBLIC

				You have the right to distribute copies of this work; whether modified or not, whatever the medium and the place, with or without any charge, provided that you:

				attach this license without any modification to the copies of this work or indicate precisely where the license can be found,

				specify to the recipient the names of the author(s) of the originals, including yours if you have modified the work,

				specify to the recipient where to access the originals (either initial or subsequent).

				The authors of the originals may, if they wish to, give you the right to distribute the originals under the same conditions as the copies.

				2.3 FREEDOM TO MODIFY

				You have the right to modify copies of the originals (whether initial or subsequent) provided you comply with the following conditions:

				all conditions in article 2.2 above, if you distribute modified copies;

				indicate that the work has been modified and, if it is possible, what kind of modifications have been made;

				distribute the subsequent work under the same license or any compatible license.

				The author(s) of the original work may give you the right to modify it under the same conditions as the copies.

				3. RELATED RIGHTS

				Activities giving rise to author’s rights and related rights shall not challenge the rights granted by this license.

				For example, this is the reason why performances must be subject to the same license or a compatible license. Similarly, integrating the work in a database, a compilation or an anthology shall not prevent anyone from using the work under the same conditions as those defined in this license.

				4. INCORPORATION OF THE WORK

				Incorporating this work into a larger work that is not subject to the Free Art License shall not challenge the rights granted by this license.

				If the work can no longer be accessed apart from the larger work in which it is incorporated, then incorporation shall only be allowed under the condition that the larger work is subject either to the Free Art License or a compatible license.

				5. COMPATIBILITY

				A license is compatible with the Free Art License provided:

				it gives the right to copy, distribute, and modify copies of the work including for commercial purposes and without any other restrictions than those required by the respect of the other compatibility criteria;

				it ensures proper attribution of the work to its authors and access to previous versions of the work when possible;

				it recognizes the Free Art License as compatible (reciprocity);

				it requires that changes made to the work be subject to the same license or to a license which also meets these compatibility criteria.

				6. YOUR INTELLECTUAL RIGHTS

				This license does not aim at denying your author’s rights in your contribution or any related right. By choosing to contribute to the development of this common work, you only agree to grant others the same rights with regard to your contribution as those you were granted by this license. Conferring these rights does not mean you have to give up your intellectual rights.

				7. YOUR RESPONSIBILITIES

				The freedom to use the work as defined by the Free Art License (right to copy, distribute, modify) implies that everyone is responsible for their own actions.

				8. DURATION OF THE LICENSE

				This license takes effect as of your acceptance of its terms. The act of copying, distributing, or modifying the work constitutes a tacit agreement. This license will remain in effect for as long as the copyright which is attached to the work. If you do not respect the terms of this license, you automatically lose the rights that it confers.

				If the legal status or legislation to which you are subject makes it impossible for you to respect the terms of this license, you may not make use of the rights which it confers.

				9. VARIOUS VERSIONS OF THE LICENSE

				This license may undergo periodic modifications to incorporate improvements by its authors (instigators of the “Copyleft Attitude” movement) by way of new, numbered versions.

				You will always have the choice of accepting the terms contained in the version under which the copy of the work was distributed to you, or alternatively, to use the provisions of one of the subsequent versions.

				10. SUB-LICENSING

				Sub-licenses are not authorized by this license. Any person wishing to make use of the rights that it confers will be directly bound to the authors of the common work.

				11. LEGAL FRAMEWORK

				This license is written with respect to both French law and the Berne Convention for the Protection of Literary and Artistic Works.
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				If the legal status or legislation to which you are subject makes it impossible for you to respect the terms of this license, you may not make use of the rights which it confers.

				9. VARIOUS VERSIONS OF THE LICENSE

				This license may undergo periodic modifications to incorporate improvements by its authors (instigators of the “Copyleft Attitude” movement) by way of new, numbered versions.

				You will always have the choice of accepting the terms contained in the version under which the copy of the work was distributed to you, or alternatively, to use the provisions of one of the subsequent versions.

				10. SUB-LICENSING

				Sub-licenses are not authorized by this license. Any person wishing to make use of the rights that it confers will be directly bound to the authors of the common work.

				11. LEGAL FRAMEWORK

				This license is written with respect to both French law and the Berne Convention for the Protection of Literary and Artistic Works.
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				 Dubai seems to have become a real river of information at the beginning of the 21st century. A flow of information1 that now and again experiences an increase in its volume and floods the world’s dry rational meadows, so thirsty for myth. Once the water has returned to its source, nothing is the same again. The current drags up memes that will remain in the meadows of140 characters2 forever. It seems like the West has decided to bestow itself with the ability to judge without analysis3. 

				 In this issue Andre Orione embarks on an extraordinary journey in search of the birthplace of the river of information, the source of Dubai: the myth, the number 1. In the manner of the great explorers who headed into unfamiliar parts of the African continent for so many centuries, to search for the source of the Nile4, to shed light on the unknown. From Pedro Páez to James Bruce. Orione, deprived of any meme whatsoever, presents his findings throughout his travels. He travels Dubai’s public spaces, coming up with examples of what generates and moves everything. As if, in that way, number 1 would be nearer and would allow us to understand, let us partake in, the step from a more personal scale to a universal and infinite one. 

				 New York is not that far removed from Dubai. Many hypotheses have been fabricated on the origin, but perhaps via the journey proposed by Orione, we can guess from the look of number 1, as a personal ambition that will leave its mark on history. As personal and intimate as that. 

				 As the title on the UAE pavilion at the Venice Biennial, curated by Tirdad Zolghadr5, said “It’ s not you, it’s me”. At the end of this journey perhaps we’ll end up saying “It´s not no.1, it´s me”, or maybe “It’s not Dubai, it’s us” or “It’s not Albert Speer or Walt Disney6, it’s me” 
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				1. Ken Solomon refers to this flow information, in a metaphorical way, as Google Tsunami. An extract from his last exhibition in New York: “His new paintings are slow searches, painstakingly reconstructed snap shots in an attempt to arrest the constant flow of information on the web. He freezes screens to capture an enemy that drifts away, conspires and multiplies at the speed of light. Link after link, brush stroke after brush stroke, and with a good dose of humor the artist sends warning signals of a potential Google Tsunami.” Josée Bienvenu Gallery, Chelsea, New York. 

				2. “What we have to do is deliver to people the best and freshest most relevant information possible. We think of Twitter as it’s not a social network, but it’s an information network. It tells people what they care about as it is happening in the world.”— Evan Williams , founder of Twitter

				3. Rem Koolhaas, “Dubai: from judgment to analysis”, Lecture on OMA’s engagement in the Gulf and the effect of the economic crisis on the region. Sharjah Biennial, 17 March, 2009

				4. For centuries, the source of the mighty River Nile was shrouded in mystery in the dark heart of Africa. In Roman times, the phrase caput Nili quærere, “to search for the head of the Nile”, was used as a metaphor for any impossible endeavor, and many explorers tried and failed to reach the fabled “Mountains of the Moon” from which the river emerged.

				5. “It’s not you, it’s me” is a cliché expression, never to be taken at face value. It is always uttered with guilt and embarrassment, in a spirit of awkward apology. “Not you who’s the problem. It’s me who has issues.” “Not the audience that’s the problem. It’s the show.” “Not the show that’s faulty. The audience won’t get it.” Or, another note: “It’s not you, it’s the UAE.” It involves shame, shamelessness, or a bit of both - a peculiar power play reflecting the mood of many art shows these days. These are grandiose statements in the wake of exhausted routine; eager self-importance in the wake of obvious instrumentalization. 

				6. Rem Koolhaas observed that the phrase coined by Mike Davis, describing Dubai as a nightmare where “Walt Disney meets Albert Speer on the shores of Arabia”, says more about the West’s lack of analytical criteria than about Dubai itself. The constant recurrence to the Walt Disney cliché can’t be any more than a stigma of western society rather than an attribute of Dubai. 
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				‘When you do not find the way ahead you make your way by yourself’
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				‘Those who neglect the new will remain at the back of the line; those who wait for luck to make things happen will be disappointed’
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				‘Time is limited and the dream is boundless; therefore I am always in hurry’
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				 “Our magazine is the authority in design and architecture, providing a vision that stretches readers’ imaginations and sets new benchmarks for the life they wish to live, whether just starting out or at the peak of achievement. The magazine’s influence offers first and exclusive access to extraordinary people, places and things across the design continuum. “

			

			
				architectural digest

			

			
				 “Our readers are active, sophisticated art collectors. Notable figures in the fields of art, design, politics, business, media, finance and entertainment — the ARTnews audience is influential, socially aware, entrepreneurial.”

			

			
				Artnews

			

			
				 “Our readers are professional architects worldwide. The decision-makers of the

				architecture world, they are passionate about architecture and eager to keep up with the industry news. 

			

			
				MARK

			

			
				 “Enriches the everyday lives of women with a sense of pride, creativity, and how-to confidence. Our readership is comprised of dreamers and doers—those who aspire to a more beautiful life and those who are actively in pursuit of one, in ways big and small. We provide both the tools and inspiration they need to elevate their quality-of-life. Martha Stewart Living sharpens their senses to the world around them, trains them to see the potential for beauty in their surroundings, and helps them establish a distinctive signature style to enhance their world.”

			

			
				 “Our readers are voracious consumers with tremendous spending power. These affluent young professionals live and breathe fashion, architecture and interiors and are often leaders in these fields. They are passionate about design in all forms and luxury in every aspect of life. Whether that involves the quest for the sharpest white shirt or the most beautiful day bed, they look to Wallpaper*, as the most authoritative lifestyle magazine, to recommend products with both style and substance. “

			

			
				martha stewart living

			

			
				wallpaper*

			

			
				BETTER HOMES & GARDENS

			

			
				 “For the woman who reads Better Homes and Gardens, home is where she creates her life story. It’s her haven, where she raises her family, entertains friends, and celebrates life’s big – and small – accomplishments. It’s where she indulges her dreams and builds a world of her own. Home is her emotional center – it’s where life happens”

			

			
				 “Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.”

			

			
				GOOD HOUSEKEEPING

			

			
				 “Southern Living celebrates the best of life in the South, both in our content and through publications and programs that enrich the lives of more than 15 million devoted readers. Traveling the South from Dallas to Delaware, we share the fascinating places, people, homes, gardens, and foods that make this region unique, with on-page and online content created by an experienced staff of editors who live the life they celebrate.”

			

			
				 “if home is the most important place in the world, then House & Garden is the most important magazine in your life. “

			

			
				SOUTHERN LIVING

			

			
				houses & Garden
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				 “Our readers comprises business users (MDs, owners and chairpersons within SMEs), professional people, IT/MIS managers and tech-savvy individuals alike. Male (82%), aged between 25 and 49 years, an active IT buyer. 65% of readers claim to have purchased from a PC World advertiser in the past 12 months, Internet proficient. 99% have access to the Internet at work and at home and tertiary educated (65%).”

			

			
				 “The Internet might give you the news but PC Plus is the place for unrivalled analysis. From Intel’s development facilities, MIT Labs to Microsoft’s Campus – PC Plus goes behind the scenes to discover the truth about what matters, before it matters.”

			

			
				PC PLUS

			

			
				PC WORLD

			

			
				 “Our magazine is the only magazine that delivers you the latest PC games and hardware, in one entertaining big read - from exclusives on up-and-coming shooters to in-depth analysis of the latest technology.”

			

			
				 “To provide the ultimate magazine for PC enthusiasts with a passion for performance hardware and customisation, delivered with wit, style and authority.”

			

			
				PC FORMAT

			

			
				CUSTOM PC

			

			
				 “We’re dedicated to covering everything Apple does, including the Mac, iPod and iPhone. Every issue MacFormat brings you reviews of the latest Mac kit, help and advice on all your favourite Apple apps, and a disc packed with full programs and the latest demos. We’ll make sure you get more from your Mac!”

			

			
				 “DISCOVER’s ission is to enable readers to lead richer lives, through better understanding of themselves, their world and their universe.”

			

			
				mac format

			

			
				discovery 

			

			
				 “Our Magazine is the world’s leading source and authority for science and technology information, delivering understandable, credible and provocative content in print. Influential in business, government and their communities, these “Agenda-setters” are intelligent, educated, affluent concerned citizens, innately curious, who possess a passion for lifelong learning. Our magazine is the resource these private sector and public policy leaders use to remain ahead-of-the-curve on the innovations and inventions that are reshaping our world, long before they make headlines.”

			

			
				scientific american
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				 “Total PC Gaming is the latest, next generation launch into the PC-gaming magazine market. With increasing PC power and Direct X10 technology offering previously unseen levels of performance, Total PC Gaming is the next-generation PC games title for the next generation of PC gamers.”

				Hot Press

				Hot Press is a writers’ paper, with a thorough commitment to giving space to quality journalism: stuff that’s sharp, smart, witty, informed, and, above all, written with style.

				Uncut

				Uncut is the UK’s most authoritative music and movie magazine. Uncut celebrates all that is great in rock and film, both new and old, cult and classic.

				THE UK’S FAVOURITEMUSIC AND MOVIES MAGAZINE

				UNCUT IS:

				•NME’scooler, older brother

				•Modern Indie, Rock, Classic Indie and Americana are our readers favourite music genres.

				PAG 5

				Revolver

				World’s Loudest Rock Magazine!

				Yeah it’s loud. And that’s the way our readers like it. The REVOLVER reader demands an in-your-face approach to covering the rock and metal scene. They want it raw, they want it uncensored, and they want it real. And that’s just what REVOLVER delivers; a candid report of the hard-rock world and the lifestyle it represents.

				With 77% of our readers claiming REVOLVER is their favorite magazine, the onus is on us to make good on our promise to live up to the slogan “The World’s Loudest Rock Magazine.”

				No other rock periodical serves up masterfully written features, forthright interviews, and trusted record reviews of today’s hottest hard-rock acts. Feeding off the screams for a rock revolution, REVOLVER turns the dial to 11.

				FilmMAker

				Published quarterly, FILMMAKER covers the most intriguing independent feature films that will be released in theaters over the subsequent three months. Active filmmakers, directors, producers, cinematographers, writers, and editors throughout the independent film and digital cinema community read FILMMAKER for an incisive look at the industry today. 

				FILMMAKER readers are leaders in their field, determined to be involved in the production of interesting, intelligent independent films

				Pag 6

				Crochet World

				You’ll be thrilled and inspired with exciting NEW crochet patterns, complete step-by-step instructions, full-color photos and all the handy, time-saving tips and techniques in every issue of Crochet World! See for yourself, order today

				HandGuns

				Handguns Magazine is a magazine for the gun enthusiast with a strong interest in handguns. Sport and Defense are the primary emphasis of the magazine. Topics regularly covered include personal defense, law enforcement, hunting, handloading and evaluations of new guns, ammunition and related gear.

				BirdTalk

				Bird Talk involves readers by exploring the fun and fascination of living with birds. Each issue includes features and articles on topics covering bird nutrition, avian medicine, how to clean and clip pet birds, the latest bird research, how to breed exotic birds and much more. Bird Talk is the ideal resource for bird watchers, bird breeders, bird owners, and just plain bird lovers. This unique publication enlightens readers about every aspect of bird life imaginable. 

				Pag 7

				Men´s Health

				Men’s Health is the #1 source worldwide of information for and about men. It’s the brand for active, successful, professional men who want greater control over their physical, mental, and emotional lives. Men’s Health gives men the tools they need to make their lives better, through in-depth reporting covering everything from fashion and grooming to health and nutrition as well as cutting-edge gear, the latest entertainment, timely features, and more.

				Women´s Health

				The Women’s Health brand is created for the woman who sees being healthy physically and emotionally as her edge. From the latest science-based facts to laugh-out-loud features, Women’s Health speaks to women exactly how they speak to each other with a tone and look that’s smart, positive, energizing, provocative, fashionable, surprising and humorous.

				Women’s Health is for the woman who’s looking for an edge in life. She wants to look and feel her best. She wants a career she loves, a relationship and friends who make her happy, and knowledge and tips that give her a confident body and mind. She’s not the kind of girl who waits to see where life takes her, she lives the life she wants and Women’s Health is the brand that gives her the inside track on how to get the edge she’s looking for.

				Women’s Health reaches a new generation of women who don’t like the way most women’s magazines make them feel. 

				Women’s Health is for the woman who wants to reach a healthy, attractive weight but doesn’t equate that with having thighs the size of toothpicks. We know that exercising and eating well will make you happier and stronger (even if after-work runs can really suck). That looking and feeling good have very little to do with cosmetics and high heels (though they can help you feel glamorous on a Saturday night). And that life can be stressful since there’s never enough time, but balance is achievable (with a little help). 

				Most of all, WH focuses on what you can do, right now, to improve your life

				Woman´s Day 

				Woman’s Day captivates more than 22 million readers* by inspiring them to Live Well Every Day. Woman’s Day is designed for how we live now – with a strong voice that serves up simple, but sound ideas about health, food, family, relationships, home and style. A streamlined look and integrated media capabilities reflect both the sensibility of our readers and our editorial commitment to fresh thinking. Woman’s Day is truly an indispensable guide to living the best day possible.

				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.

				PAg 8

				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.

				Pag 9

				Pag 10

				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.

				

				Pag 11. Business & Finance

				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 

				Reader´s Digest

				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,

				Pag 12

				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.

				Pag 13

				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.

				Pag 14

				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS

				[image: missing image file]

				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.

				Pag 15

				COSMOPOLITAN

				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.

				MARIE CLAIRE

				It is the fashion magazine with character, substance and depth, for women with a point of view, an opinion and a sense of humor. Each issue is edited for a sexy, stylish, confident woman who is never afraid to make intelligence a part of her wardrobe.

				. 

			

			
				 “Our readers are unusually engaged, loyal, and influential.They are impassioned about their hobby, building and upgrading their PCs in order to stay at the forefront of their hobby, playing the latest and greatest games the moment they’re released.However, our audience does more than just play games. As early adopters and active young men with excellent spending power, they also enjoy their ability to purchase items that suit their lifestyles outside gaming.”

				Total PC Gaming

				Total PC Gaming is the latest, next generation launch into the PC-gaming magazine market. With increasing PC power and Direct X10 technology offering previously unseen levels of performance, Total PC Gaming is the next-generation PC games title for the next generation of PC gamers.

				Hot Press

				Hot Press is a writers’ paper, with a thorough commitment to giving space to quality journalism: stuff that’s sharp, smart, witty, informed, and, above all, written with style.

				Uncut

				Uncut is the UK’s most authoritative music and movie magazine. Uncut celebrates all that is great in rock and film, both new and old, cult and classic.

				THE UK’S FAVOURITEMUSIC AND MOVIES MAGAZINE

				UNCUT IS:

				•NME’scooler, older brother

				•Modern Indie, Rock, Classic Indie and Americana are our readers favourite music genres.

				PAG 5

				Revolver

				World’s Loudest Rock Magazine!

				Yeah it’s loud. And that’s the way our readers like it. The REVOLVER reader demands an in-your-face approach to covering the rock and metal scene. They want it raw, they want it uncensored, and they want it real. And that’s just what REVOLVER delivers; a candid report of the hard-rock world and the lifestyle it represents.

				With 77% of our readers claiming REVOLVER is their favorite magazine, the onus is on us to make good on our promise to live up to the slogan “The World’s Loudest Rock Magazine.”

				No other rock periodical serves up masterfully written features, forthright interviews, and trusted record reviews of today’s hottest hard-rock acts. Feeding off the screams for a rock revolution, REVOLVER turns the dial to 11.

				FilmMAker

				Published quarterly, FILMMAKER covers the most intriguing independent feature films that will be released in theaters over the subsequent three months. Active filmmakers, directors, producers, cinematographers, writers, and editors throughout the independent film and digital cinema community read FILMMAKER for an incisive look at the industry today. 

				FILMMAKER readers are leaders in their field, determined to be involved in the production of interesting, intelligent independent films

				Pag 6

				Crochet World

				You’ll be thrilled and inspired with exciting NEW crochet patterns, complete step-by-step instructions, full-color photos and all the handy, time-saving tips and techniques in every issue of Crochet World! See for yourself, order today

				HandGuns

				Handguns Magazine is a magazine for the gun enthusiast with a strong interest in handguns. Sport and Defense are the primary emphasis of the magazine. Topics regularly covered include personal defense, law enforcement, hunting, handloading and evaluations of new guns, ammunition and related gear.

				BirdTalk

				Bird Talk involves readers by exploring the fun and fascination of living with birds. Each issue includes features and articles on topics covering bird nutrition, avian medicine, how to clean and clip pet birds, the latest bird research, how to breed exotic birds and much more. Bird Talk is the ideal resource for bird watchers, bird breeders, bird owners, and just plain bird lovers. This unique publication enlightens readers about every aspect of bird life imaginable. 

				Pag 7

				Men´s Health

				Men’s Health is the #1 source worldwide of information for and about men. It’s the brand for active, successful, professional men who want greater control over their physical, mental, and emotional lives. Men’s Health gives men the tools they need to make their lives better, through in-depth reporting covering everything from fashion and grooming to health and nutrition as well as cutting-edge gear, the latest entertainment, timely features, and more.

				Women´s Health

				The Women’s Health brand is created for the woman who sees being healthy physically and emotionally as her edge. From the latest science-based facts to laugh-out-loud features, Women’s Health speaks to women exactly how they speak to each other with a tone and look that’s smart, positive, energizing, provocative, fashionable, surprising and humorous.

				Women’s Health is for the woman who’s looking for an edge in life. She wants to look and feel her best. She wants a career she loves, a relationship and friends who make her happy, and knowledge and tips that give her a confident body and mind. She’s not the kind of girl who waits to see where life takes her, she lives the life she wants and Women’s Health is the brand that gives her the inside track on how to get the edge she’s looking for.

				Women’s Health reaches a new generation of women who don’t like the way most women’s magazines make them feel. 

				Women’s Health is for the woman who wants to reach a healthy, attractive weight but doesn’t equate that with having thighs the size of toothpicks. We know that exercising and eating well will make you happier and stronger (even if after-work runs can really suck). That looking and feeling good have very little to do with cosmetics and high heels (though they can help you feel glamorous on a Saturday night). And that life can be stressful since there’s never enough time, but balance is achievable (with a little help). 

				Most of all, WH focuses on what you can do, right now, to improve your life

				Woman´s Day 

				Woman’s Day captivates more than 22 million readers* by inspiring them to Live Well Every Day. Woman’s Day is designed for how we live now – with a strong voice that serves up simple, but sound ideas about health, food, family, relationships, home and style. A streamlined look and integrated media capabilities reflect both the sensibility of our readers and our editorial commitment to fresh thinking. Woman’s Day is truly an indispensable guide to living the best day possible.

				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.

				PAg 8

				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.

				Pag 9
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				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.

				

				Pag 11. Business & Finance

				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 

				Reader´s Digest

				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,

				Pag 12

				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.
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				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.

				Pag 14

				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS

				[image: missing image file]

				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.

				Pag 15

				COSMOPOLITAN

				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.

				MARIE CLAIRE

				It is the fashion magazine with character, substance and depth, for women with a point of view, an opinion and a sense of humor. Each issue is edited for a sexy, stylish, confident woman who is never afraid to make intelligence a part of her wardrobe.

				. 

			

			
				Total PC Gaming

			

			
				PC GAMERS

			

			
				 “It is a writers’ paper, with a thorough commitment to giving space to quality journalism: stuff that’s sharp, smart, witty, informed, and, above all, written with style.

				Uncut

				Uncut is the UK’s most authoritative music and movie magazine. Uncut celebrates all that is great in rock and film, both new and old, cult and classic.

				THE UK’S FAVOURITEMUSIC AND MOVIES MAGAZINE

				UNCUT IS:

				•NME’scooler, older brother

				•Modern Indie, Rock, Classic Indie and Americana are our readers favourite music genres.
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				Revolver

				World’s Loudest Rock Magazine!

				Yeah it’s loud. And that’s the way our readers like it. The REVOLVER reader demands an in-your-face approach to covering the rock and metal scene. They want it raw, they want it uncensored, and they want it real. And that’s just what REVOLVER delivers; a candid report of the hard-rock world and the lifestyle it represents.

				With 77% of our readers claiming REVOLVER is their favorite magazine, the onus is on us to make good on our promise to live up to the slogan “The World’s Loudest Rock Magazine.”

				No other rock periodical serves up masterfully written features, forthright interviews, and trusted record reviews of today’s hottest hard-rock acts. Feeding off the screams for a rock revolution, REVOLVER turns the dial to 11.

				FilmMAker

				Published quarterly, FILMMAKER covers the most intriguing independent feature films that will be released in theaters over the subsequent three months. Active filmmakers, directors, producers, cinematographers, writers, and editors throughout the independent film and digital cinema community read FILMMAKER for an incisive look at the industry today. 

				FILMMAKER readers are leaders in their field, determined to be involved in the production of interesting, intelligent independent films

				Pag 6

				Crochet World

				You’ll be thrilled and inspired with exciting NEW crochet patterns, complete step-by-step instructions, full-color photos and all the handy, time-saving tips and techniques in every issue of Crochet World! See for yourself, order today

				HandGuns

				Handguns Magazine is a magazine for the gun enthusiast with a strong interest in handguns. Sport and Defense are the primary emphasis of the magazine. Topics regularly covered include personal defense, law enforcement, hunting, handloading and evaluations of new guns, ammunition and related gear.

				BirdTalk

				Bird Talk involves readers by exploring the fun and fascination of living with birds. Each issue includes features and articles on topics covering bird nutrition, avian medicine, how to clean and clip pet birds, the latest bird research, how to breed exotic birds and much more. Bird Talk is the ideal resource for bird watchers, bird breeders, bird owners, and just plain bird lovers. This unique publication enlightens readers about every aspect of bird life imaginable. 

				Pag 7

				Men´s Health

				Men’s Health is the #1 source worldwide of information for and about men. It’s the brand for active, successful, professional men who want greater control over their physical, mental, and emotional lives. Men’s Health gives men the tools they need to make their lives better, through in-depth reporting covering everything from fashion and grooming to health and nutrition as well as cutting-edge gear, the latest entertainment, timely features, and more.

				Women´s Health

				The Women’s Health brand is created for the woman who sees being healthy physically and emotionally as her edge. From the latest science-based facts to laugh-out-loud features, Women’s Health speaks to women exactly how they speak to each other with a tone and look that’s smart, positive, energizing, provocative, fashionable, surprising and humorous.

				Women’s Health is for the woman who’s looking for an edge in life. She wants to look and feel her best. She wants a career she loves, a relationship and friends who make her happy, and knowledge and tips that give her a confident body and mind. She’s not the kind of girl who waits to see where life takes her, she lives the life she wants and Women’s Health is the brand that gives her the inside track on how to get the edge she’s looking for.

				Women’s Health reaches a new generation of women who don’t like the way most women’s magazines make them feel. 

				Women’s Health is for the woman who wants to reach a healthy, attractive weight but doesn’t equate that with having thighs the size of toothpicks. We know that exercising and eating well will make you happier and stronger (even if after-work runs can really suck). That looking and feeling good have very little to do with cosmetics and high heels (though they can help you feel glamorous on a Saturday night). And that life can be stressful since there’s never enough time, but balance is achievable (with a little help). 

				Most of all, WH focuses on what you can do, right now, to improve your life

				Woman´s Day 

				Woman’s Day captivates more than 22 million readers* by inspiring them to Live Well Every Day. Woman’s Day is designed for how we live now – with a strong voice that serves up simple, but sound ideas about health, food, family, relationships, home and style. A streamlined look and integrated media capabilities reflect both the sensibility of our readers and our editorial commitment to fresh thinking. Woman’s Day is truly an indispensable guide to living the best day possible.

				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.

				PAg 8

				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.
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				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.

				

				Pag 11. Business & Finance

				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 

				Reader´s Digest

				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,

				Pag 12

				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.

				Pag 13

				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.

				Pag 14

				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS

				[image: missing image file]

				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.

				Pag 15

				COSMOPOLITAN

				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.

				MARIE CLAIRE

				It is the fashion magazine with character, substance and depth, for women with a point of view, an opinion and a sense of humor. Each issue is edited for a sexy, stylish, confident woman who is never afraid to make intelligence a part of her wardrobe.

				. 

			

			
				 “It is the UK’s most authoritative music and movie magazine. Uncut celebrates all that is great in rock and film, both new and old, cult and classic. •NME’scooler, older brothe•Modern Indie, Rock, Classic Indie and Americana are our readers favourite music genres.”

				PAG 5

				Revolver

				World’s Loudest Rock Magazine!

				Yeah it’s loud. And that’s the way our readers like it. The REVOLVER reader demands an in-your-face approach to covering the rock and metal scene. They want it raw, they want it uncensored, and they want it real. And that’s just what REVOLVER delivers; a candid report of the hard-rock world and the lifestyle it represents.

				With 77% of our readers claiming REVOLVER is their favorite magazine, the onus is on us to make good on our promise to live up to the slogan “The World’s Loudest Rock Magazine.”

				No other rock periodical serves up masterfully written features, forthright interviews, and trusted record reviews of today’s hottest hard-rock acts. Feeding off the screams for a rock revolution, REVOLVER turns the dial to 11.

				FilmMAker

				Published quarterly, FILMMAKER covers the most intriguing independent feature films that will be released in theaters over the subsequent three months. Active filmmakers, directors, producers, cinematographers, writers, and editors throughout the independent film and digital cinema community read FILMMAKER for an incisive look at the industry today. 

				FILMMAKER readers are leaders in their field, determined to be involved in the production of interesting, intelligent independent films

				Pag 6

				Crochet World

				You’ll be thrilled and inspired with exciting NEW crochet patterns, complete step-by-step instructions, full-color photos and all the handy, time-saving tips and techniques in every issue of Crochet World! See for yourself, order today

				HandGuns

				Handguns Magazine is a magazine for the gun enthusiast with a strong interest in handguns. Sport and Defense are the primary emphasis of the magazine. Topics regularly covered include personal defense, law enforcement, hunting, handloading and evaluations of new guns, ammunition and related gear.

				BirdTalk

				Bird Talk involves readers by exploring the fun and fascination of living with birds. Each issue includes features and articles on topics covering bird nutrition, avian medicine, how to clean and clip pet birds, the latest bird research, how to breed exotic birds and much more. Bird Talk is the ideal resource for bird watchers, bird breeders, bird owners, and just plain bird lovers. This unique publication enlightens readers about every aspect of bird life imaginable. 

				Pag 7

				Men´s Health

				Men’s Health is the #1 source worldwide of information for and about men. It’s the brand for active, successful, professional men who want greater control over their physical, mental, and emotional lives. Men’s Health gives men the tools they need to make their lives better, through in-depth reporting covering everything from fashion and grooming to health and nutrition as well as cutting-edge gear, the latest entertainment, timely features, and more.

				Women´s Health

				The Women’s Health brand is created for the woman who sees being healthy physically and emotionally as her edge. From the latest science-based facts to laugh-out-loud features, Women’s Health speaks to women exactly how they speak to each other with a tone and look that’s smart, positive, energizing, provocative, fashionable, surprising and humorous.

				Women’s Health is for the woman who’s looking for an edge in life. She wants to look and feel her best. She wants a career she loves, a relationship and friends who make her happy, and knowledge and tips that give her a confident body and mind. She’s not the kind of girl who waits to see where life takes her, she lives the life she wants and Women’s Health is the brand that gives her the inside track on how to get the edge she’s looking for.

				Women’s Health reaches a new generation of women who don’t like the way most women’s magazines make them feel. 

				Women’s Health is for the woman who wants to reach a healthy, attractive weight but doesn’t equate that with having thighs the size of toothpicks. We know that exercising and eating well will make you happier and stronger (even if after-work runs can really suck). That looking and feeling good have very little to do with cosmetics and high heels (though they can help you feel glamorous on a Saturday night). And that life can be stressful since there’s never enough time, but balance is achievable (with a little help). 

				Most of all, WH focuses on what you can do, right now, to improve your life

				Woman´s Day 

				Woman’s Day captivates more than 22 million readers* by inspiring them to Live Well Every Day. Woman’s Day is designed for how we live now – with a strong voice that serves up simple, but sound ideas about health, food, family, relationships, home and style. A streamlined look and integrated media capabilities reflect both the sensibility of our readers and our editorial commitment to fresh thinking. Woman’s Day is truly an indispensable guide to living the best day possible.

				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.

				PAg 8

				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.
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				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.

				

				Pag 11. Business & Finance

				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 

				Reader´s Digest

				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,

				Pag 12

				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.
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				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.

				Pag 14

				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS

				[image: missing image file]

				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.

				Pag 15

				COSMOPOLITAN

				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.

				MARIE CLAIRE

				It is the fashion magazine with character, substance and depth, for women with a point of view, an opinion and a sense of humor. Each issue is edited for a sexy, stylish, confident woman who is never afraid to make intelligence a part of her wardrobe.

				. 

			

			
				HOT PRESS

			

			
				UNCUT

			

			
				 “World’s Loudest Rock Magazine! Yeah it’s loud. And that’s the way our readers like it. Our reader demands an in-your-face approach to covering the rock and metal scene. They want it raw, they want it uncensored, and they want it real. And that’s just what IT delivers; a candid report of the hard-rock world and the lifestyle it represents No other rock periodical serves up masterfully written features, forthright interviews, and trusted record reviews of today’s hottest hard-rock acts. Feeding off the screams for a rock revolution, REVOLVER turns the dial to 11.”

				FilmMAker

				Published quarterly, FILMMAKER covers the most intriguing independent feature films that will be released in theaters over the subsequent three months. Active filmmakers, directors, producers, cinematographers, writers, and editors throughout the independent film and digital cinema community read FILMMAKER for an incisive look at the industry today. 

				FILMMAKER readers are leaders in their field, determined to be involved in the production of interesting, intelligent independent films
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				Crochet World

				You’ll be thrilled and inspired with exciting NEW crochet patterns, complete step-by-step instructions, full-color photos and all the handy, time-saving tips and techniques in every issue of Crochet World! See for yourself, order today

				HandGuns

				Handguns Magazine is a magazine for the gun enthusiast with a strong interest in handguns. Sport and Defense are the primary emphasis of the magazine. Topics regularly covered include personal defense, law enforcement, hunting, handloading and evaluations of new guns, ammunition and related gear.

				BirdTalk

				Bird Talk involves readers by exploring the fun and fascination of living with birds. Each issue includes features and articles on topics covering bird nutrition, avian medicine, how to clean and clip pet birds, the latest bird research, how to breed exotic birds and much more. Bird Talk is the ideal resource for bird watchers, bird breeders, bird owners, and just plain bird lovers. This unique publication enlightens readers about every aspect of bird life imaginable. 

				Pag 7

				Men´s Health

				Men’s Health is the #1 source worldwide of information for and about men. It’s the brand for active, successful, professional men who want greater control over their physical, mental, and emotional lives. Men’s Health gives men the tools they need to make their lives better, through in-depth reporting covering everything from fashion and grooming to health and nutrition as well as cutting-edge gear, the latest entertainment, timely features, and more.

				Women´s Health

				The Women’s Health brand is created for the woman who sees being healthy physically and emotionally as her edge. From the latest science-based facts to laugh-out-loud features, Women’s Health speaks to women exactly how they speak to each other with a tone and look that’s smart, positive, energizing, provocative, fashionable, surprising and humorous.

				Women’s Health is for the woman who’s looking for an edge in life. She wants to look and feel her best. She wants a career she loves, a relationship and friends who make her happy, and knowledge and tips that give her a confident body and mind. She’s not the kind of girl who waits to see where life takes her, she lives the life she wants and Women’s Health is the brand that gives her the inside track on how to get the edge she’s looking for.

				Women’s Health reaches a new generation of women who don’t like the way most women’s magazines make them feel. 

				Women’s Health is for the woman who wants to reach a healthy, attractive weight but doesn’t equate that with having thighs the size of toothpicks. We know that exercising and eating well will make you happier and stronger (even if after-work runs can really suck). That looking and feeling good have very little to do with cosmetics and high heels (though they can help you feel glamorous on a Saturday night). And that life can be stressful since there’s never enough time, but balance is achievable (with a little help). 

				Most of all, WH focuses on what you can do, right now, to improve your life

				Woman´s Day 

				Woman’s Day captivates more than 22 million readers* by inspiring them to Live Well Every Day. Woman’s Day is designed for how we live now – with a strong voice that serves up simple, but sound ideas about health, food, family, relationships, home and style. A streamlined look and integrated media capabilities reflect both the sensibility of our readers and our editorial commitment to fresh thinking. Woman’s Day is truly an indispensable guide to living the best day possible.

				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.

				PAg 8

				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.

				Pag 9
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				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.

				

				Pag 11. Business & Finance

				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 

				Reader´s Digest

				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,

				Pag 12

				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.

				Pag 13

				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.

				Pag 14

				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS
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				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.

				Pag 15

				COSMOPOLITAN

				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.

				MARIE CLAIRE

				It is the fashion magazine with character, substance and depth, for women with a point of view, an opinion and a sense of humor. Each issue is edited for a sexy, stylish, confident woman who is never afraid to make intelligence a part of her wardrobe.

				. 

			

			
				REVOLVER

			

			
				 “Our readers are leaders in their field, determined to be involved in the production of interesting, intelligent independent films”

				Pag 6

				Crochet World

				You’ll be thrilled and inspired with exciting NEW crochet patterns, complete step-by-step instructions, full-color photos and all the handy, time-saving tips and techniques in every issue of Crochet World! See for yourself, order today

				HandGuns

				Handguns Magazine is a magazine for the gun enthusiast with a strong interest in handguns. Sport and Defense are the primary emphasis of the magazine. Topics regularly covered include personal defense, law enforcement, hunting, handloading and evaluations of new guns, ammunition and related gear.

				BirdTalk

				Bird Talk involves readers by exploring the fun and fascination of living with birds. Each issue includes features and articles on topics covering bird nutrition, avian medicine, how to clean and clip pet birds, the latest bird research, how to breed exotic birds and much more. Bird Talk is the ideal resource for bird watchers, bird breeders, bird owners, and just plain bird lovers. This unique publication enlightens readers about every aspect of bird life imaginable. 

				Pag 7

				Men´s Health

				Men’s Health is the #1 source worldwide of information for and about men. It’s the brand for active, successful, professional men who want greater control over their physical, mental, and emotional lives. Men’s Health gives men the tools they need to make their lives better, through in-depth reporting covering everything from fashion and grooming to health and nutrition as well as cutting-edge gear, the latest entertainment, timely features, and more.

				Women´s Health

				The Women’s Health brand is created for the woman who sees being healthy physically and emotionally as her edge. From the latest science-based facts to laugh-out-loud features, Women’s Health speaks to women exactly how they speak to each other with a tone and look that’s smart, positive, energizing, provocative, fashionable, surprising and humorous.

				Women’s Health is for the woman who’s looking for an edge in life. She wants to look and feel her best. She wants a career she loves, a relationship and friends who make her happy, and knowledge and tips that give her a confident body and mind. She’s not the kind of girl who waits to see where life takes her, she lives the life she wants and Women’s Health is the brand that gives her the inside track on how to get the edge she’s looking for.

				Women’s Health reaches a new generation of women who don’t like the way most women’s magazines make them feel. 

				Women’s Health is for the woman who wants to reach a healthy, attractive weight but doesn’t equate that with having thighs the size of toothpicks. We know that exercising and eating well will make you happier and stronger (even if after-work runs can really suck). That looking and feeling good have very little to do with cosmetics and high heels (though they can help you feel glamorous on a Saturday night). And that life can be stressful since there’s never enough time, but balance is achievable (with a little help). 

				Most of all, WH focuses on what you can do, right now, to improve your life

				Woman´s Day 

				Woman’s Day captivates more than 22 million readers* by inspiring them to Live Well Every Day. Woman’s Day is designed for how we live now – with a strong voice that serves up simple, but sound ideas about health, food, family, relationships, home and style. A streamlined look and integrated media capabilities reflect both the sensibility of our readers and our editorial commitment to fresh thinking. Woman’s Day is truly an indispensable guide to living the best day possible.

				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.

				PAg 8

				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.
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				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.

				

				Pag 11. Business & Finance

				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 

				Reader´s Digest

				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,
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				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.
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				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.
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				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS
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				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.
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				COSMOPOLITAN

				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.

				MARIE CLAIRE

				It is the fashion magazine with character, substance and depth, for women with a point of view, an opinion and a sense of humor. Each issue is edited for a sexy, stylish, confident woman who is never afraid to make intelligence a part of her wardrobe.

				. 
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				 “You’ll be thrilled and inspired with exciting NEW crochet patterns, complete step-by-step instructions, full-color photos and all the handy, time-saving tips and techniques in every issue of Crochet World! See for yourself, order today”

				HandGuns

				Handguns Magazine is a magazine for the gun enthusiast with a strong interest in handguns. Sport and Defense are the primary emphasis of the magazine. Topics regularly covered include personal defense, law enforcement, hunting, handloading and evaluations of new guns, ammunition and related gear.

				BirdTalk

				Bird Talk involves readers by exploring the fun and fascination of living with birds. Each issue includes features and articles on topics covering bird nutrition, avian medicine, how to clean and clip pet birds, the latest bird research, how to breed exotic birds and much more. Bird Talk is the ideal resource for bird watchers, bird breeders, bird owners, and just plain bird lovers. This unique publication enlightens readers about every aspect of bird life imaginable. 
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				Men´s Health

				Men’s Health is the #1 source worldwide of information for and about men. It’s the brand for active, successful, professional men who want greater control over their physical, mental, and emotional lives. Men’s Health gives men the tools they need to make their lives better, through in-depth reporting covering everything from fashion and grooming to health and nutrition as well as cutting-edge gear, the latest entertainment, timely features, and more.

				Women´s Health

				The Women’s Health brand is created for the woman who sees being healthy physically and emotionally as her edge. From the latest science-based facts to laugh-out-loud features, Women’s Health speaks to women exactly how they speak to each other with a tone and look that’s smart, positive, energizing, provocative, fashionable, surprising and humorous.

				Women’s Health is for the woman who’s looking for an edge in life. She wants to look and feel her best. She wants a career she loves, a relationship and friends who make her happy, and knowledge and tips that give her a confident body and mind. She’s not the kind of girl who waits to see where life takes her, she lives the life she wants and Women’s Health is the brand that gives her the inside track on how to get the edge she’s looking for.

				Women’s Health reaches a new generation of women who don’t like the way most women’s magazines make them feel. 

				Women’s Health is for the woman who wants to reach a healthy, attractive weight but doesn’t equate that with having thighs the size of toothpicks. We know that exercising and eating well will make you happier and stronger (even if after-work runs can really suck). That looking and feeling good have very little to do with cosmetics and high heels (though they can help you feel glamorous on a Saturday night). And that life can be stressful since there’s never enough time, but balance is achievable (with a little help). 

				Most of all, WH focuses on what you can do, right now, to improve your life

				Woman´s Day 

				Woman’s Day captivates more than 22 million readers* by inspiring them to Live Well Every Day. Woman’s Day is designed for how we live now – with a strong voice that serves up simple, but sound ideas about health, food, family, relationships, home and style. A streamlined look and integrated media capabilities reflect both the sensibility of our readers and our editorial commitment to fresh thinking. Woman’s Day is truly an indispensable guide to living the best day possible.

				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.
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				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.
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				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.
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				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 
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				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,
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				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.
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				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.
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				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS
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				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.
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				COSMOPOLITAN

				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.

				MARIE CLAIRE

				It is the fashion magazine with character, substance and depth, for women with a point of view, an opinion and a sense of humor. Each issue is edited for a sexy, stylish, confident woman who is never afraid to make intelligence a part of her wardrobe.
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				 “Handguns Magazine is a magazine for the gun enthusiast with a strong interest in handguns. Sport and Defense are the primary emphasis of the magazine. Topics regularly covered include personal defense, law enforcement, hunting, handloading and evaluations of new guns, ammunition and related gear.”

				BirdTalk

				Bird Talk involves readers by exploring the fun and fascination of living with birds. Each issue includes features and articles on topics covering bird nutrition, avian medicine, how to clean and clip pet birds, the latest bird research, how to breed exotic birds and much more. Bird Talk is the ideal resource for bird watchers, bird breeders, bird owners, and just plain bird lovers. This unique publication enlightens readers about every aspect of bird life imaginable. 
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				Men´s Health

				Men’s Health is the #1 source worldwide of information for and about men. It’s the brand for active, successful, professional men who want greater control over their physical, mental, and emotional lives. Men’s Health gives men the tools they need to make their lives better, through in-depth reporting covering everything from fashion and grooming to health and nutrition as well as cutting-edge gear, the latest entertainment, timely features, and more.

				Women´s Health

				The Women’s Health brand is created for the woman who sees being healthy physically and emotionally as her edge. From the latest science-based facts to laugh-out-loud features, Women’s Health speaks to women exactly how they speak to each other with a tone and look that’s smart, positive, energizing, provocative, fashionable, surprising and humorous.

				Women’s Health is for the woman who’s looking for an edge in life. She wants to look and feel her best. She wants a career she loves, a relationship and friends who make her happy, and knowledge and tips that give her a confident body and mind. She’s not the kind of girl who waits to see where life takes her, she lives the life she wants and Women’s Health is the brand that gives her the inside track on how to get the edge she’s looking for.

				Women’s Health reaches a new generation of women who don’t like the way most women’s magazines make them feel. 

				Women’s Health is for the woman who wants to reach a healthy, attractive weight but doesn’t equate that with having thighs the size of toothpicks. We know that exercising and eating well will make you happier and stronger (even if after-work runs can really suck). That looking and feeling good have very little to do with cosmetics and high heels (though they can help you feel glamorous on a Saturday night). And that life can be stressful since there’s never enough time, but balance is achievable (with a little help). 

				Most of all, WH focuses on what you can do, right now, to improve your life

				Woman´s Day 

				Woman’s Day captivates more than 22 million readers* by inspiring them to Live Well Every Day. Woman’s Day is designed for how we live now – with a strong voice that serves up simple, but sound ideas about health, food, family, relationships, home and style. A streamlined look and integrated media capabilities reflect both the sensibility of our readers and our editorial commitment to fresh thinking. Woman’s Day is truly an indispensable guide to living the best day possible.

				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.
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				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.
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				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.
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				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 
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				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,
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				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.
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				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.

				Pag 14

				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS
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				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.

				Pag 15

				COSMOPOLITAN

				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.

				MARIE CLAIRE

				It is the fashion magazine with character, substance and depth, for women with a point of view, an opinion and a sense of humor. Each issue is edited for a sexy, stylish, confident woman who is never afraid to make intelligence a part of her wardrobe.

				. 

			

			
				 “Bird Talk involves readers by exploring the fun and fascination of living with birds. Each issue includes features and articles on topics covering bird nutrition, avian medicine, how to clean and clip pet birds, the latest bird research, how to breed exotic birds and much more. Bird Talk is the ideal resource for bird watchers, bird breeders, bird owners, and just plain bird lovers. This unique publication enlightens readers about every aspect of bird life imaginable. “
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				Men´s Health

				Men’s Health is the #1 source worldwide of information for and about men. It’s the brand for active, successful, professional men who want greater control over their physical, mental, and emotional lives. Men’s Health gives men the tools they need to make their lives better, through in-depth reporting covering everything from fashion and grooming to health and nutrition as well as cutting-edge gear, the latest entertainment, timely features, and more.

				Women´s Health

				The Women’s Health brand is created for the woman who sees being healthy physically and emotionally as her edge. From the latest science-based facts to laugh-out-loud features, Women’s Health speaks to women exactly how they speak to each other with a tone and look that’s smart, positive, energizing, provocative, fashionable, surprising and humorous.

				Women’s Health is for the woman who’s looking for an edge in life. She wants to look and feel her best. She wants a career she loves, a relationship and friends who make her happy, and knowledge and tips that give her a confident body and mind. She’s not the kind of girl who waits to see where life takes her, she lives the life she wants and Women’s Health is the brand that gives her the inside track on how to get the edge she’s looking for.

				Women’s Health reaches a new generation of women who don’t like the way most women’s magazines make them feel. 

				Women’s Health is for the woman who wants to reach a healthy, attractive weight but doesn’t equate that with having thighs the size of toothpicks. We know that exercising and eating well will make you happier and stronger (even if after-work runs can really suck). That looking and feeling good have very little to do with cosmetics and high heels (though they can help you feel glamorous on a Saturday night). And that life can be stressful since there’s never enough time, but balance is achievable (with a little help). 

				Most of all, WH focuses on what you can do, right now, to improve your life

				Woman´s Day 

				Woman’s Day captivates more than 22 million readers* by inspiring them to Live Well Every Day. Woman’s Day is designed for how we live now – with a strong voice that serves up simple, but sound ideas about health, food, family, relationships, home and style. A streamlined look and integrated media capabilities reflect both the sensibility of our readers and our editorial commitment to fresh thinking. Woman’s Day is truly an indispensable guide to living the best day possible.

				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.

				PAg 8

				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.

				Pag 9

				Pag 10

				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.

				

				Pag 11. Business & Finance

				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 

				Reader´s Digest

				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,
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				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.
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				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.
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				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS
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				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.
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				COSMOPOLITAN

				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.

				MARIE CLAIRE

				It is the fashion magazine with character, substance and depth, for women with a point of view, an opinion and a sense of humor. Each issue is edited for a sexy, stylish, confident woman who is never afraid to make intelligence a part of her wardrobe.

				. 
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				“The Women’s Health magazine is created for the woman who sees being healthy physically and emotionally as her edge. From the latest science-based facts to laugh-out-loud features, Women’s Health speaks to women exactly how they speak to each other with a tone and look that’s smart, positive, energizing, provocative, fashionable, surprising and humorous. Women’s Health is for the woman who’s looking for an edge in life. She wants to look and feel her best. She wants a career she loves, a relationship and friends who make her happy, and knowledge and tips that give her a confident body and mind. She’s not the kind of girl who waits to see where life takes her, she lives the life she wants and Women’s Health is the brand that gives her the inside track on how to get the edge she’s looking for. Women’s Health reaches a new generation of women who don’t like the way most women’s magazines make them feel. Women’s Health is for the woman who wants to reach a healthy, attractive weight but doesn’t equate that with having thighs the size of toothpicks. We know that exercising and eating well will make you happier and stronger (even if after-work runs can really suck). That looking and feeling good have very little to do with cosmetics and high heels (though they can help you feel glamorous on a Saturday night). And that life can be stressful since there’s never enough time, but balance is achievable (with a little help). Most of all, WH focuses on what you can do, right now, to improve your life.”

				Woman´s Day 

				Woman’s Day captivates more than 22 million readers* by inspiring them to Live Well Every Day. Woman’s Day is designed for how we live now – with a strong voice that serves up simple, but sound ideas about health, food, family, relationships, home and style. A streamlined look and integrated media capabilities reflect both the sensibility of our readers and our editorial commitment to fresh thinking. Woman’s Day is truly an indispensable guide to living the best day possible.

				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.
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				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.
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				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.

				

				Pag 11. Business & Finance

				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 

				Reader´s Digest

				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,
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				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.
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				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.
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				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS
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				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.
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				COSMOPOLITAN

				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.

				MARIE CLAIRE

				It is the fashion magazine with character, substance and depth, for women with a point of view, an opinion and a sense of humor. Each issue is edited for a sexy, stylish, confident woman who is never afraid to make intelligence a part of her wardrobe.
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				 “Our magazine as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package. Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.”
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				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.
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				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.
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				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.
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				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.
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				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.
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				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 
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				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,
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				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.
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				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.
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				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.
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				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life
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				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.
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				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.
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				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.
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				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 
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				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.
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				Fitness

				FITNESS delivers strategies and tools that help women make little changes to achieve big success. With a you-can-do-it attitude, our workouts, health and beauty advice, diet plans and success stories motivate readers to get strong in mind, body and spirit. The magazine empowers women to embrace fitness as a lifestyle — not an age or dress size — and to change the conversation from “skinny” to “healthy”.

				SELF

				Self launched in 1979 as the first-ever magazine of total well-being, integrating beauty and health, fitness and nutrition, and happiness and personal style together in one package.

				Since the magazine’s inception the achievement of well-being has become the cultural mantra of our time. Self is a resource for the woman who wants to stay informed, get inspired, grow and achieve her personal goals.

				PAg 8

				GOLF DIGEST

				 Golf Digest empowers the modern golfer, delivering monthly content on how to play, where to play and what to play.

				Golf Magazine

				 Your Game is Our Passion. Golf’s most user-friendly source of content, GOLF Magazine and GOLF.com transform readers from passive observes to engaged consumers. As part of the Sports Illustrated Golf Group (SIGG), GOLF Magazine and GOLF.com helps nearly 10 million players a month get the most out of their game. In all that we do, we strive to help our readers play their best golf and maximize their golfing experience.

				SPORTS ILLUSTRATED

				SI takes you into the heart and soul of sports. We weave words and images together to bring the richest and deepest understanding of sports – what happened, why it happened and what will happen next.

				The number 1 magazine for reaching men.
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				Motor Boats

				Motor Boats Monthly is the hardest-hitting and best-selling motorboating magazine in the UK. Our focus is practical boating, with honest and comprehensive tests of new and used craft from sportsboats and RIBs, right up to 60-footers. If we say we’ve tested something, we have - and we’re not afraid to criticise. This holds true for our regular tests of all the latest boating kit, from lifejackets to chartplotters. Our monthly cruising features and insider’s guides cover the ports and places that matter to you, the British boatowner. And with our industry-leading news pages, you’ll never be left in the dark.

				YATCHING

				Founded in 1907, Yachting is one of the marine industry’s oldest and most respected titles. In each issue, Yachting provides the passionate boater with content that educates and entertains, enhancing the boating experience. Expertly written articles reflect the spirit of the sea while preserving its traditions. Every month, more than 1.2 million readers enjoy award-winning, visually exciting coverage of premium yachts, technology, design, seamanship, destinations, electronics, equipment, exotic charters, current events and the history of the sport.

				PILOT

				PilotMag is a bi-monthly publication that is breaking new editorial ground and setting itself apart from the boiler plate publications that currently exist in the market. With cutting-edge and newsworthy articles, aviators and non-aviators will discover a new resource for adventure and a timeless platform to promote the growth and excitement of our industry.

				

				Pag 11. Business & Finance

				MONEY

				Money’s accessible and user-friendly articles are aimed at anyone who is responsible for making money decisions in his or her household - from seasoned investors to those who are just starting their financial lives. 

				The magazine’s mission is to help readers make better decisions, not just in their investment portfolio, but in all areas in which life and money intersect - family, home, health, finances, career, spending and their future. Money’s online home is CNNMoney.com, the world’s largest dedicated business and finance Web site. Commited to helping readers take charge of their finances and their future With a focus on what matters most to affluent Americans – their family, their future, their 
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				Demo Profile.

				“We provide ways for people of all ages to feel uplifted and connected as caring contributors to our global community”

				NEWSWEEK

				News is a commodity you can find anywhere. What smarts consumers need is to understand the big picture. Our research indicates there is a large domestic audience – 17 million strong – of smart, professional, well-educated, affluent consumers- the thinking person. They are looking for a trusted source than can help them to put the flood of news into perspective. Newsweek, on all platforms, meets this need.

				The U.S edition, distributed throughout North America, delivers nearly 13 million smart, influential and engaged readers.

				The thinking person: is a discerning consumer – forward-looking, motivated and successful. They are passionate about a broad spectrum of subjects and issues, looking to know about the world and make a difference in it. As you would expect, the thinking person, is influential in their communities, their business and investing in the future of their family,
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				MAXIM

				Men today crave a magazine that can keep up with their increasingly demanding, exciting lives. They want a magazine with an irreverent voice that will make them laugh, and maybe even teach them something new. In a crowded field, Maxim stands out because it’s funny, sexy, useful, and bold. For 360° exposure across an audience of nearly 16.5 million, Maxim’s multiple platforms extend to the Web, mobile phones, satellite radio, and more. Maxim is a guy’s go-to guide for everything from the coolest new gadgets to the most beautiful women on the planet; from sports to the best music, movies, and TV shows. Maxim arms guys with the tools to live a better life, and have more fun doing it.

				Esquire

				While other men’s magazines are written for highly aspirational readers, Esquire is geared toward men who have arrived. They dress for themselves; have both the means and knowledge to invest; can order with confidence in a fine restaurant; have a healthy respect and admiration for women; take vacations that enrich their lives and recharge their energy; and have mastered many of life’s basics. What they want is a primer on how to lead a richer, better, fuller, and more meaningful life.

				GQ

				GQ is the authority on men. For over 50 years GQ has been the premier men’s magazine, providing definitive coverage of men’s style and culture. With its unique and powerful design, the best photographers, and a well of award-winning writers, GQ reaches millions of leading men each month. GQ is the only publication that speaks to all sides of the male equation. GQ is simply sharper and smarter.
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				Good House Keeping 

				Modern women trust Good Housekeeping to help them save time, money, and hassle as they manage their homes, their families, and their busy lives. We take a whole-life approach to their complex needs, delivering actionable, solution-driven content that is relevant, entertaining, inspiring, and always backed by the authority of the Good Housekeeping Research Institute and its iconic Seal.

				Brides

				Lights, Camera, Brides. As the world’s largest and most authoritative bridal brand, every month Brides arms more than 6 million readers with a powerful mix of information and inspiration for the role of a lifetime. Curated for the woman who wants style and substance in a chic, sophisticated environment, Brides delivers fresh ideas, expert advice, and visually-inspiring fashion, beauty and lifestyle features to tackle the next stage of her life

				W

				W is the only pure luxury fashion and lifestyle magazine. The magazine’s journalistic heritage provides the ultimate insider experience — an original, provocative approach to fashion, beauty, society, art, culture, travel and entertainment. W’s oversized pages and voice resonates with the world’s most influential consumers — those who have the means, desire and taste to own the very best.
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				SEVENTEEN

				Seventeen reports on the latest in fashion, beauty, health and entertainment, as well as information and advice on the complex real-life issues that young women face every day.

				HARPERS
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				FEMINA

				Femina provides timely and useful information covering all aspects of the lives of the modern Indonesian women. Femina provides guidance and inspiration for its readers, the modern women of Indonesia today ’ those who live in the real world, aware of global trends but still value their identity as ’Indonesian’ women.
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				Cosmopolitan is the life stylist for millions of fun fearless females who want to be the best they can be in every area of their lives. Cosmo edit inspires with information relationships and romance, the best in fashion and beauty, the latest on women´s health and well-.being, as well as what is happening in pop culture and entertainment…and just about everything fun fearless females want to know about. 

				In Style

				InStyle presents an exciting and vibrant visual feast, bridging the gap between fantasy and reality while inspiring women to express their individual style and have fun.
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London el mit Basal, s i Gran spfatet.

st Erstere tomme aus Schowland, lerr aer a5
e Tncutn ersey und Gy,

Kanen mir Es. Wohlebohven wohlmch sgen, wo
i Formen nserer Pagiermacher gemachs weren,
oder o s s, woran i, il ettt michen ? Di
Verslaseung zu dicer Frage et villicht E.
Wablgbohren nicht unangendhm. ch gab cinmel
inem:ungen Englinder, e ichin Algbrs unteric
e, e Aujgabe . i Bogen Papar 24 finden,bey
dam ale Formste sl forms patrs, fol, 480, 5, 16,
inander dmich aren. Nach efundenams Vel
‘ol i i ine vorhndenanBogen ings geacin-
lichen Schre=Papirs mit dar Sl dae srlingie
Format gten, fand aber it Vergnigen, dfi e i
wirckich <cho hatte. E it amich dae Papir
worauf i dicses Bl s, dem ich aber, il
fch daebschesden et vo de igntichen Eorm
el gegangen seyn ki, noch ainan s
nen byieg. D M Sete ds Rachicks mug sch
i 2 drgrofenverlan wie 12 oder i .

Seite 45 Quadnts 2 siner Diagonal”

"Dic Forn ha s angendhmes und vorsigice
oorder gewatmiichan. Sind den Papier=Eormen mach-
e i Regeln sorgeciricen, oder st dise Form
ek Traditon mr ssgebreat worden 7 und 50
ciamme e Eorm i wohl micht durch Zufll

enttanden it i ?

Ew. Wolgsbohren vereghen s dic Fragh.

[Gavingen] den 25 Oct 1785
CcLanimterg

To Johann Beckmann.

Honoured welborn arstocratic recing]
T can noro report rlstly (snce 1 heard it
myseffrom HE. DeLuc) ti London s plsterd
partally in basalt and partally m granis. The
Jormar comes from Scotland, bt th ltterfrom
e e of Jrsey and Gueney
Could homoured oellbor ot el e, where
the forms of ur peper makers ae produced, or
hither thy, whion 1 doubt, mak iy on”
The riaeon for tis uestion may not be com-
fortable for homoured wellbon. 1 ence gave an
cxercis . young Englishoan, whom 1 taught
' slgebr, £ fnd 3 histof aper for whicsall
formats frma patens folio, o, 5, 16, e siilar
o cach other. Having found that rai, L soted
o apply it foan avable shct ofordiary writ-
ing paper it sciesors, bt found it plseurs,
Uit t alady had 3. It i he paper on whach T
it his e, bt to which, bcause since by
Cutting some ofis original form iy e bec
lost, T dd et original. The short side
o he rectangle st relat o the large one s 1
2, orlik the i of a square tots disgonal*
This form s somithing plessant and dictin-
uihed beors th ordinary o] Are thise
Tl iven to th paper makers o s thi orm
e g radison? Wheredoes i forms
Come from,whichagpearsmot o e emerged
accident?

Honoured wellsor forgioe me this fredom.

[Gttingen,] 25. Oct. 1786
GCLichtenberg

e e DIN ot baed s i, i e he s it sch gt i (e dosblivg].

L seports deald in GTC 179,171 (Sheifen &, 1685, 20) Horeeve, b canmot cam, ety fo s diccovey. A

. i ol Drothes Scles, who solved this peolem . 1757 e e prsested 1 b i hee doctoral

xamimaion et . (B ) s it sl o sl i s emnaton o 1759) 1.+ Sebner.
Deraben vomSclaser, 157,129
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